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Digtial content's availability has created opportunities for universities and
publishers to improve the marketplace, motivating the development of an education
electronic marketplace and reshaping how academic institutions view information
discovery, evaluation, and acquisition. As a first step toward designing such a
system, the Multimedia Educational Resource for Learning and Online Teaching
(MERLOT) and IBM collaborated in developing a framework that IBM designers
used to build a prototype ede-marketplace. Evaluation in a field test indicated that
this framework offers a trusted environment that is suitable for use in the secure
creation, management, and delivery of digital content. Testing in real situations
helped the researchers understand business rules and services that the system must
provide for each user.

[1] G.L. Hanley, "Serving MERLOT with IBM: Researching Enabling DRM
Technologies for Higher Education,” Proc. Ann. Educause Conf., Educause, 2003;
http://www.educause.edu/EDUCAUSE20031332.

[2] N. Friesen, M. Mourad, and R. Robson, "Towards a Digital Rights Expression
Language Standard for Learning Technology," 2003;
http://xml.coverpages.orgDREL-DraftREL.pdf .

[3] Advanced Distributed Learning, "SCORM Overview," 2003;
http://www.adlnet.orgindex.cfm?fuseaction=scormabt .

[4] IEEE Standard for Learning Object Metadata, IEEE Press, 2002;
http://shop.ieee.orgstore/.

[5] "IMS Content Packaging Information Model," v1.1.4 Final Specification," 2004;
http://www.imsproject.org/contentpackaging /.

[6] M. Mourad et al., "WebGuard: A System for Web Content Protection," IBM
Research Report RC21944, Nov. 2000.

Index Terms:

education, ede-marketplace, information discovery, e-learning, virtual learning
environment, digital content delivery

Citation:



Magda Mourad, Gerard L. Hanley, Barbra Bied Sperling, Jack Gunther, "Toward an
Electronic Marketplace for Higher Education,” Computer, vol. 38, no. 6, pp. 66-75,
Jun., 2005



